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Message from the CEO 

It is my pleasure to invite you to play an important role in the 2009 AICM National Conference & Exhibition. 

The Conference, to be held at the Four Points by Sheraton Hotel, Sydney on 21 - 23 October 2009, is set to 

be a great success, reflecting the steady growth of participants we have experienced over the last seven 

years. 

 
This brochure outlines some of the opportunities available for you to be a part of this significant industry 

event. The Conference promises to not only bring together key industry decision makers but also provide 

delegates and exhibitors with excellent opportunities to network in a favourable environment away from 

everyday distractions, and provide a central and energised meeting place for all participants. 

 
AICM Conference participants are empowered to purchase and/or recommend your products and services. 

AICM would like to invite you to take advantage of this opportunity to: 

·  Meet directly with potential customers;  

·  Showcase your products and services; 

·  Develop relationships with new customers and strengthen relationships with existing customers; 

·  Benchmark your products and services across your industry; 

·  Participate in the largest national trade exhibition for credit professionals. 

 

 
 
2009 Program 

The 2009 Conference program will cover all sectors of the credit industry including credit control and policy, 

business information, reports and research, mercantile services, insurance and risk management, 

recruitment and human resources, business technology, insolvency and turn-around management.  

The Conference Program will be supported by a Trade Exhibition, held adjacent to the conference hall.  

AICM will be promoting the conference throughout the year with an intensive marketing campaign with the 

aim to attract first time delegates as well as regular participants. 

 

I encourage all credit practitioners to take advantage of the professional development and networking 

opportunities provided at the AICM 2009 National Conference. 

 

 

Terry Collins 
Chief Executive Officer 

Australian Institute of Credit Management 
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About AICM 

The Australian Institute of Credit Management (AICM) was founded in 1937, incorporated in 1967, and is 

recognised as the authority and the professional body providing for the career needs and interests of all who 

work in the credit industry. 

 

AICM members hold positions in all sectors of the finance industry including credit control and policy, 

business information, reports and research, mercantile services, insurance and risk management, 

recruitment and human resources, business technology, insolvency and turn-around management. 

 

Credit management has always been a critical aspect of expanding business opportunities and profit, and its 

contribution to the economic well being of the country is unquestioned. The vital role of credit management is 

also highlighted at times of corporate insolvencies and bankruptcy, emphasising the importance of effective 

risk assessment and the timely monitoring and collection of receivables. AICM sets standards of professional 

competence in these activities and provides education and training support for members and non-members 

throughout Australia and overseas. 

 

Event Information 

 
Venue  Four Points by Sheraton Hotel 

Sydney, New South Wales 

Date     21st - 23rd October 2009 

Conference Exhibition   Wednesday 11am - 5pm 

     Thursday 8am - 5pm 

     Friday  8am - 2pm 

Professional Development  Wednesday 21 st October 2009 
Workshop      

8.45am - 12:00pm 

Conference Dinner    Thursday 22 nd October 2009 

     7pm for 7:30pm 
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Marketing Campaign  

 

Direct Marketing Campaign  

·  Conference brochures will be distributed via post to all AICM members in May; 

·  Key decision makers and managers within the Finance sector, not currently members of AICM, will 

be targeted by a large direct mail campaign, the main focus being placed on the eastern seaboard; 

·  Conference brochures will also be distributed at all AICM events throughout the year leading up to 

the Conference. 

·  An ongoing email strategy will be undertaken throughout the year, with regular updates and 

reminders being distributed to AICM members and industry practitioners. 

 

Publicity Campaign 

·  Regular Conference editorials/features will be placed in the AICM Journal, Credit Management in 

Australia; 

·  Focusing primarily on Sydney, Melbourne and National media, strategic media briefs and editorial 

releases will be distributed to financial media, both print and online. 

 

 

AICM National Conference Website 

·  AICM has established a website dedicated to the promotion of the conference and those companies 

involved in sponsoring the conference. 

·  Visitors to the website will also be able to view the Exhibition floor plan, Sponsors and Exhibitors List 

and also download the Conference Registration Brochure and Program. 

·  The website will also provide hyperlinks to each Sponsors and Exhibitors webpage. 

 

Target Audience within Australia and overseas: 

�  Credit Managers; 

�  Chief Accountants; 

�  Chief Financial Officers; 

�  Accounts Receivable Managers; 

�  Loss and Recovery Managers; 

�  Insolvency Practitioners; 

�  Lawyers; 

�  Collection Personnel; 

�  Compliance Managers. 
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Highlights from the AICM 2008 National Conference i n Melbourne included: 
 

·  Positive feedback with over 97% of delegates surveyed rating the organisation of the conference – 

‘good’, ‘excellent’ or ‘outstanding’ and 98.6% confirming that the 2008 Conference was ‘of Value’ to 

the delegates. 

·  84.7% of delegates surveyed found the Trade Exhibition to be useful and 98.6% of those surveyed 

appreciated the opportunity to meet the Exhibitors 

·  Wednesday morning Professional Development Workshop was a great success with more than 75 

delegates in attendance. 

·  Record number of participants attended both the conference and the social events 
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No. 
Attendees  

NSW QLD SA VIC/Tas WA NT International Total 

2008 
Conference 

178 49 28 183 15 0 4 457 

2007 
Conference 

162 96 22 81 16 0 4 381 

2006 
Conference 

152 39 19 82 14 0 8 314 
 

2005 
Conference 

125 80 19 72 12 1 4 313 

2004 
Conference 

142 51 23 135 17 0 4 368 

2002 
Conference 

127 30 74 59 19 1 4 314 
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Sponsorship and Exhibition Opportunities 

We want to help you achieve your business objectives and service your customer groups. 

The packages listed in this document can be tailored to your specific marketing needs as well as new ideas 

incorporated into the available options.  

 

Conference Sponsorship 

Premium     Secured 
 
Dinner      Secured  
 
Name Tags & Lanyards   Secured 
 

 

Supporting Sponsorship   $12,500 (plus GST) 

 Non exclusive but prominent signage (co-branding with AICM) on all conference promotions leading up 

to and at conference venue 

 Visual acknowledgement in Auditorium during session breaks 

 Acknowledgement on AICM conference web site and link to sponsor 

 Welcome address to delegates in conference program 

 One hundred word company description / promotion in the conference program 

 One Exhibition Booth 

 One Conference Registration for sponsor nominee 

 Two dinner registrations for sponsor nominees 

 Sponsor satchel insert 

 Full page colour advertisement in conference program (Premium and Supporting Sponsors 

advertisement only in conference program) 

 

Satchel Sponsor     $6,000 (plus GST) 

 Satchel provided to every delegate with satchel sponsor’s name & logo. 

 One satchel insert 

 Acknowledgement in conference program book 

 Acknowledgement on conference web site and link to sponsor webpage 

 

Satchel Inserts     $1,000 (plus GST)  

 One insert will be placed in each conference satchel 

 Insert to be provided by satchel insert sponsor 
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Conference Exhibition 

Exhibition Booth numbers 3, 4, & 5    $5,000 (plus GST)  

   Numbers 8, 9, 10, 11, 12 & 13   $4,500 (plus GST)  

Benefits 

·  One full registration 

·  100 word company description and logo in conference program book b & w 

·  Visual acknowledgement in auditorium at session breaks 

·  Acknowledgement on conference web site and link to sponsor 

·  One satchel insert 

 

The booth comprises: 

·  Walls   2.5m high white melamine walls in an octanorm frame 

·  Signage  navy blue fascia board with your company name in gold 

vinyl lettering will be installed over each open aisle 

·  Lighting  2 x swivel spotlights per stand 

·  Power   Double Outlet, RCD protected Power Supply.  All Electrical wiring is concealed 

 

Please refer to the following floor plan for the location of exhibition booths. 

(Please note that booth numbers 1, 2, 6 and 7 are s ecured at time of printing.)  

 

Conference Exhibition Location 

The 2009 AICM National Conference Exhibition area will be located in the Ballroom Foyer of the Four Points 

by Sheraton Hotel, Sydney. The layout of the exhibition has been specifically designed to promote exhibitor / 

delegate interaction. To maximise interaction, morning and afternoon teas  and lunches will be served 

in this location. 

 

Booth Allocation 

 

Booths will be allocated in order of receipt of confirmation form and payment. 
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Conference Exhibition Floor Plan 
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The Speakers 

An exciting line up of speakers has been secured for the conference including: 
 

·  Jeff Oughton  Key Note Speaker 
Jeff Oughton is an economic and financial expert with a wide range of experience in the financial system, 
business, government, media and the community during the past 30 years. 
In early 2009, Jeff set up Beyond Economics to provide consulting and speaking services.  Prior to that, Jeff 
led NAB’s Australian Economics & Industry Intelligence team that monitors and forecasts economic and 
financial conditions and assesses industry opportunities and risks for NAB and its customers in Australia, 
New Zealand, the UK and the US.   
Before joining the NAB in 1992, Jeff spent over ten years with the Reserve Bank of Australia, working in both 
economic analysis and financial markets.  This included over two years as the Reserve Bank Deputy Chief 
Representative in New York, involved in day-to-day management of Australia’s US dollar reserves and 
oversight of Reserve Bank foreign exchange activities in that time zone. 
 

·  Peter Mills Partner – Mills Oakley Lawyers Qld 
Peter is the leader of the firm’s Queensland Banking & Finance, Commercial disputes and insolvency team 
with 15 years experience in dispute resolution and insolvency.  Peter has acted for foreign and local banks, 
agribusiness projects, lenders, insurers, mining companies, superannuation funds, government departments 
and trading companies in court disputes, commissions of inquiry and other inquiry and other tribunals. 
Peter’s particular area of speciality is personal and corporate insolvency, creditor recoveries, partnership and 
shareholder disputes, director’s duties and obligations, construction disputes and subrogated recovery 
claims for insurers. 
 

·  Craig Wappett Partner - Piper Alderman 
Craig is a corporate and commercial lawyer whose practice focuses on a range of areas including projects, 
structured finance, financial product regulation and insolvency across a number of industry sectors.  
He assists clients providing commercially practical advice in relation to takeovers and takeover financings, 
property acquisitions, construction and development, project financing, structured asset financings, property 
financing, business acquisitions and debt restructurings/workouts.  
Craig is a member of the Australian Attorney General's Consultative Committee on Personal Property 
Security Law Reform.  
 

·  Timothy Hyde 
A Creativity Expert, Teambuilding Facilitator and Writer, Timothy is an expert in Business Creativity, he uses 
his skills as a Magician, Actor, Teacher, Comedian and Motivational Speaker to entertain, educate and 
inform.  Timothy not only explores the vital importance of Creative Innovation in this fast changing world, but 
also provides the tools to unleash a powerful stream of practical ideas.   
 

·  Nigel Collin Master of Ceremonies 
With over a decade of experience on the frontline as a highly sought speaker, author and facilitator, he 
blends the best of his business and creative experience with the most effective thinking tools.  Nigel talks 
about creativity in business, driving growth and innovation and teaches people how to generate workable 
ideas with a unique process called ‘funnel thinking’.  Many companies across a myriad of industries including 
IT, Entertainment, Finance, law, Insurance and Telecommunications have benefited from Nigel’s experience 
and expertise. 
 
 
More speakers’ profiles will be available on the special conference website www.conference.aicm.com.au 
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For Further Information 

If you have any queries relating to sponsorship or the conference exhibition, please contact: 

 

Ms Del Cseti, National Training and Marketing Manag er 

Australian Institute of Credit Management 

Level 3, 619 Pacific Hwy 

St Leonards NSW 2065 

Telephone: +61 2 9906 4563 

Facsimile: +61 2 9906 5686 

 

Email: del@aicm.com.au 

Website: www.aicm.com.au or visit our Conference Website: www.conference.aicm.com.au 
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AICM 2009 NATIONAL CONFERENCE  
SPONSORSHIP & EXHIBITION CONFIRMATION FORM 

Australian Institute of Credit Management ABN: 79 008 455 758 
To confirm your company's participation in the Aust ralian Institute of Credit Management 

National Conference 2009, please complete the detai ls below and fax to (02) 9906 5686 
 
Company Name 
 
Contact Person 
 
Address  
 

           Postcode                                                                    
 
Phone        Mobile        Email                                                                                

SPONSORSHIP 

Category Cost Indicate Selection 
Supporting Sponsorship $12,500 (plus GST)  
Satchel Sponsor $ 6,000  (plus GST)  
Satchel Inserts $ 1,000  (plus GST)  

 

EXHIBITION 

Exhibition Booth number 3, 4 & 5     $5,000 (plus G ST) 

Exhibition Booth number 8, 9, 10, 11 12 & 13    $4, 500 (plus GST) 

Preferred booth numbers:               1st choice  ……….  2nd choice  ……….  3rd choice  ……… 

 

TOTAL AMOUNT    $ 

 
Signed                                                                                                              Date  
 
Name (please print)                                                                         
 
 

Payment Details Options 

(Full payment with booking or 25% deposit to secure booking, with balance of payment due four weeks after booking) 

Payment methods 
 
Please find enclosed cheque  of $…………...……...…  

OR (Please note: All credit card payments are subject to a 3% surcharge) 
 
 
Visa / MasterCard / Amex / Diners #……………….........…………...............…….…………….........Expires…....……/.....…......... 

Cardholders Name (Printed)……………………………….………...…….....Signature….......………..…............……….....………………. 

                                                    
OR 
EFT payment – Bank details as follows:  
Commonwealth Bank, Artarmon NSW - BSB: 062 104   Account: 1003 9560 (please quote name) 
 

Please return this form to: 
AICM, Level 3, 619 Pacific Highway, St Leonards NSW  2065 or Facsimile: +61 2 9906 5686 

�
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Terms and Conditions 

1. Definitions  

'Application' - an application made in accordance with the Sponsorship & Exhibition Confirmation Form.  
 
'Co-Exhibitor'- any person, firm, body corporate, unincorporated association or authority that is exhibiting their own 
products or services on the stand of an Exhibitor and includes all employees, agents and representatives of such 
person, firm, body corporate, unincorporated association or authority.  
 
'Exhibition' - the event, AICM National Conference, which will take place from 21 - 23 October 2009, at the Four 
Points by Sheraton Hotel, Sydney, Australia. 
 
‘Exhibitor’ - any person, firm, body corporate, unincorporated association or authority that is allocated space by the 
Organiser in the Exhibition and includes all employees, agents and representatives of such person, firm, body 
corporate, unincorporated association or authority.  
 
'Organiser' - the Australian Institute of Credit Management and its employees, agents and representatives. 
 
2. Application for Participation & Acceptance  

a) A binding contract comes into existence in accordance with the Application and these Terms and 
Conditions upon the Organiser's acceptance of the Application.  

 
b) The Organiser may reject any Application or accept such Application in respect of a reduced display space 

or different stand location or both.  
 

c) Upon acceptance of an Application, the Exhibitor will be granted a nonexclusive licence to exhibit at the 
Exhibition with no right to grant sub-licences.  

 
d) The Organiser reserves the right to alter, at any time, the size, shape or position of the floor plan as may 

be necessary for the best interests of the Exhibition. The Organiser will reduce the fee payable by any 
Exhibitor whose display space is reduced.  

 
e) Exhibits must, in the Organiser's opinion, fall within the scope of the Exhibition. No other exhibits or 

products are to be displayed without the prior written consent of the Organiser. 
 
3. Rental of Stand Fittings, Design and Signs 

The fee does not include the following: connections for electricity, water, gas, waste, compressed air, loading and 
handling equipment and staff, advertising catalogue or handbill, telephone, insurance, dressing of stand, electric 
current, cleaning of exhibits or any State and Federal taxes levied on this agreement including stamp duty, unless 
otherwise stated by the Organiser in writing. 
 

a) The design of all stands and exhibits and their weight and character is subject to the prior approval of the 
Organiser. The Organiser may, at the Exhibitor's expense, remove or alter any stand or exhibit that does 
not meet with the Organiser's approval. 

 
b) The Exhibitor must have their display space ready, with all exhibits completed and available for display by 

the time specified by the Organiser before the opening of the Exhibition.  
 

c) The Exhibitor is, at all times during the Exhibition:  
i. required to keep their stand open to view and properly staffed by competent representatives.  
ii. responsible for the maintenance of their stand and display space in a clean and tidy condition.  
iii. required to conduct any business from their display space only and to keep passageways in front of 

their display space free from obstruction.  
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iv. prohibited from disposing of or parting with stock on display for cash payment (including food, drink, 
tobacco or promotional aides), unless prior written consent is obtained from the Organiser. 

v. prohibited from holding or allowing to be held an auction, lottery, game of chance or sideshow 
without the permission of the Organiser. 

vi. prohibited from sublicensing, sharing or parting with possession of their display space.  
vii. prohibited from operating any type of machinery or equipment at a sound level, which in the 

Organiser's sole opinion, is likely to cause nuisance or annoyance to other Exhibitors or visitors .  
viii. prohibited from doing anything, which, in the opinion of the Organiser, may bring discredit upon the 

Exhibition. 
 

d) The Organiser will send the Exhibition Manual to all Exhibitors. The Exhibition Manual forms an integral 
part of these Terms and Conditions.  

 
e) Handbills, advertisements and printed matter are subject to the prior approval of the Organiser.  

 
f) The Organiser reserves all photographic rights in relation to the Exhibition.  

 
g) No article of a dangerous character can be taken into the Exhibition. 

 
h) The Organiser reserves the right to refuse any person admission to the Exhibition without assigning any 

reason. The Exhibitor will ensure that passes, which will be supplied to their staff on request, are not 
misused or lent to other persons. 

 
4. Co-Exhibitors 

a) The Exhibitor must ensure that Co-Exhibitors make a written application to the Organiser. Such application 
will be subject to the rule specified in clause 4b).  Co-Exhibitors will be bound by the terms of the relevant 
Exhibitor's Application and these Terms and Conditions, with the necessary changes. 

 
b) The Exhibitor may not assign its rights under this agreement without the Organiser's prior written consent. 

 
c) The Exhibitor is liable for any default on the part of a Co-Exhibitor. 

 
5. Terms of Payment 

a) The Exhibitor must pay the fee on the due date set out in the Application. 
 

b) The Exhibitor's agreement will be terminated if the Exhibitor defaults in the payment of the fee by the dates 
specified in the Application. The Exhibitor will not be entitled to any form of compensation whatsoever, 
whether for loss of profits or otherwise. 

 
6. Withdrawals 

The Exhibitor will not withdraw, cancel, alter or reduce in any way their Application. However, the Organiser may, in 
its sole discretion, grant partial refunds to Exhibitors who give the Organiser written notice of their intention to 
withdraw from the Exhibition as follows: 
 

i. Notice by 31 July 2009:  70% 
ii. Notice between 1 August 2009 up to and includin g 18 September 2009:  20% 
iii. Notice on and from 19 September 2009:  Nil 

 
7. Movement of Exhibits 

a) The Exhibitor will bear the responsibility and expenses for: 
 

i. the transport of the Exhibitor’s equipment and resources to the Exhibition venue;  
ii. the security of the stand and exhibits; and 
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iii. the storage and warehousing of the stand and exhibits, subject to the approval of the Organiser. 
 

b) The Exhibitor will follow the Organiser's directions about access to the Exhibition venue, the use of 
particular entrances and exits, the delivery and removal of stands and exhibits at particular dates and 
times and the short and long term parking of vehicles. 

 
c) The Exhibitor will ensure that no stand or exhibit is removed from the Exhibition venue before the 

conclusion of the Exhibition. 
 
8. Insurance and Indemnity 

a) Exhibitors will obtain insurance, including public liability insurance, to the satisfaction of the Organiser for 
the period from the date of this agreement until all of the Exhibitor's stands and exhibits have been 
properly removed to the satisfaction of the Organiser. The Exhibitor will, on demand, provide to the 
Organiser evidence of the Exhibitor's insurance coverage. The Exhibitor will not be allowed to exhibit 
without proof of insurance. 

 
b) The Exhibitor will indemnify the Organiser against any cost, claim, liability, loss, damage, proceeding and 

expense whatsoever to which the Organiser, its directors, officers, contractors, employees and agents are 
in any way subject arising from or in connection with an act or omission of the Exhibitor (or of any 
Co-Exhibitor, contractor, director, officer, employee, or agent of the Exhibitor) including, without limitation, 
liability in relation to personal injury, damage to or theft of property, or economic loss. 

 
c) The Organiser will not be liable in any way whatsoever for any cost, claim, liability, loss damage, 

proceeding and expense whatsoever arising from or in connection with the Exhibition or the Exhibitor, 
including, without limitation, liability in relation to personal injury, damage to or theft of property, economic 
loss, any conditions or restrictions that affect the construction, erection, completion, alteration or 
dismantling of a stand or exhibit, the failure of any service at the Exhibition venue and the cancellation or 
part-time opening of the Exhibition either as a whole or in part. 

 
9. Damage to the Exhibition Venue 

The Exhibitor will take good care of and will not cause any damage or permit or suffer any damage to be done to 
the Exhibition venue or to any part or parts thereof or to any fittings, equipment or other property therein. The 
Exhibitor will make good and compensate the owner of the Exhibition venue for damage (including accidental 
damage and damage by fire) caused by any act or omission of the Exhibitor or other persons arising from or in 
connection with the use of the Exhibition venue by the Exhibitor. 
 
10. Compliance 

The Exhibitor will comply with all applicable laws and regulations and all reasonable directions from the Organiser 
and the owner of the Exhibition venue. 
 
11. Default 

Any breach of this agreement by the Exhibitor will result in the exclusion of the Exhibitor from the Exhibition, and 
the Organiser may, at the Exhibitor's expense, remove the Exhibitor's stand and exhibits from the Exhibition, and 
the Exhibitor will have no right to claim compensation or demand refund of the fee, loss or expenses, nor shall the 
Exhibitor be released from their contractual obligations. All exhibits are subject to a general lien in favour of the 
Organiser for sums, whether for unpaid fees or otherwise, due from the Exhibitor to the Organiser. Time is of the 
essence in this agreement. 
 
12. Force Majeure 

If the holding of the Exhibition or the supply of any services in relation to the Exhibition is prevented, delayed or 
abandoned by strikes, riots, lockouts, trade disputes, acts of restraint of foreign governments or other causes not 
within the control of the Organiser then it is agreed that the Organiser will not be held responsible for any loss of 
trade or profit consequent upon such cause. 


